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Dear [put your interlocutor’s name here],
We are writing on behalf of [list number and type of members here: venues, festivals etc.] represented within our organisation [put your name here], following recent discussions with our European peers through the Live DMA network, on the evolving relationship between CMOs and the live music sector.
[bookmark: _GoBack]Recent developments around the growing use of AI-generated music in background music contexts (retail, fitness, hospitality and similar uses) raise structural concerns for live music organisers. We understand that the expansion of AI-generated repertoires in these uses may lead to a decrease in CMO revenues.
In this context, we wish to express a clear concern: any revenue losses linked to AI uses should not result in compensatory increases in live music tariffs. Further pressure on live music tariffs would disproportionately affect grassroots venues and festivals and risk weakening cultural diversity and access to live music. Moreover, as consistently discussed within our working group and based on European good practices, we reiterate our recommendation that royalties for live music should be calculated exclusively on ticketing revenues, excluding artist fees, bar sales, sponsorships and subsidies, except in the case of free events where alternative criteria may apply. This principle remains, in our view, the most equitable basis for royalty calculation in the live context.
Regarding AI-generated music, we encourage CMOs to adopt a clear licensing approach to prevent revenue displacement. We note in this respect the position already implemented in Belgium, where AI-generated music is subject to licensing obligations on the basis that such systems are trained on human-created works.
This position is also consistent with recent international sector recommendations, including those promoted by IFPI, which underline the need for licensing, transparency and fair remuneration in relation to AI-generated music, rather than exemption or deregulatory approaches.
We would welcome clarification of your organisation’s position on:
· the anticipated impact of AI on your revenue structure;
· and safeguards in place to ensure that live music tariffs are not increased as an indirect consequence of AI-related revenue changes.
We remain available for dialogue and believe that early, transparent exchanges on these issues are necessary to preserve balanced and fair relations between CMOs and the live music sector.
Yours sincerely,
[Name]
[Organisation]
[Contact details]

image1.png




