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Attachment 4M: Overview SVENSK LIVE Venues

Svensk Live represents 150 music venues in Sweden. The venues have a median of 600
audience capacity. Together the venues present well over 11,000 artist performances
per year, which attract almost 1.5 million visits. Also 70% of the music venues organise
festivals.

The Svensk Live venues do much more than live music alone, and are also involved in
educational, social, artistic, culinary, and multi-disciplinary activities, such as:

DIVERSITY OF FUNCTIONS

« SOCIAL & EDUCATION FUNCTIONS 17%
« TOOLS & SPACE FOR MUSICIANS 13%

« SUPPORT FOR ARTISTS’ PROJECT 0%
« AR / RESTAURANT 0UTSIDE CONCERT HOURS 9% [ EGN

« EXHIBITION OR PHOTO GALLERY 7%
* CINEMA & FILM 1Bl

e MULTIMEDIA & AUDIOVISUAL ART 0%

« THEATRE / DANCE 7%
e OTHER ACTIVITIES 2%

LEGAL STATUS

Svensk Live music venues are a mix of 70% private
non-profit venues, and 30% private commercial ve-

PUBLIC | Q0% nues. Music venues with different legal status have
PRIVATE NON-PROFIT 70% different business models, but looking at all Svensk
) o Live venues the Survey results show a mixed income
PRIVATE COMMERCIAL 30% of subsidy (13%) and audience spendings (79%) on

tickets, food and beverages. In total, the Svensk Live
venues generate an income of well over 18 million
euro. The money is mostly spent to cover the costs of
the music programme, workers and accommodations.
Comparing to other European regions in Sweden the
financial support from the government for non-profit

O&H)ER venues is relatively low.
INCOME . OTHER
: HOUSING EXPENSES
CATERING COSTS
SALES

20% \

PROGRAMME
COSTS
WORKERS _~"&70,
COSTS 57%
SUBSIDY 25%

13%

TICKET
SALES

Share of Paid % PAID EMPLOYEES | % VOLUNTEERS % OTHER WORKERS
and Volunteers WORKERS 10% 80% 1%

WORKING 13% 70% 17%
Work(ers) HOURS (FTE)

In Sweden volunteers are very important for the daily 1o jearn more about these venues visit www.svensklive.se
practices in the venue, especially for smaller venues. Of  and/or contact Svensk Live Survey coordinator Mans
the 1,300 total workers in the Svensk Live venues, over Katsler, mans@svensklive.se

1,050 are volunteers, responsible for 70% of all working

hours. In total 55% of the workers are female.

Based on the data (year 2017) of 23 Svensk Live music venues, collected during 2018 and 2019, and extrapolated to data of 150 music
venues part of Svensk Live and Live DMA in 201/
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http://www.live-dma.eu/the-survey/

