LA A A A A

1711711

/111171
/111171
/111171
/111171
/111171
/111171
/111171
/111171
/111171
/111171
/111171
/111171
/111171
/111171
/111171
/111171
/111171
/1111771
/111171
/111171
/111171
/111171
/111171
/111171
/111171
/111171
/111171
/111171
/111171
/111171

1711171/

1711711

1711711

1711711

1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711

1111711
1711711

1711711

1711711

1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
171171/
1711711
1111711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711
1711711

Attachment 4J): Overview MUSIC VENUE TRUST Venues

MVT

Music Venue Trust represents 460 music venues in the United Kingdom. The venues

have a median of 250 audience capacity, so are generally small. Together the venues
present well over 350,000 artist performances per year, which attract over 12.5 mil-
lion visits. Also 18% of the music venues organise festivals.

Music Venue Trust venues do much more than live music alone, and are also involved

MIISiC venue T"lSl in educational, social, artistic, culinary, and multi-disciplinary activities, such as:

DIVERSITY OF FUNCTIONS

e SOCIAL & EDUCATION FUNCTIONS

® TOOLS & SPACE FOR MUSICIANS

e SUPPORT FOR ARTISTS’ PROJECT

e BAR / RESTAURANT OUTSIDE CONCERT HOURS

e EXHIBITION OR PHOTO GALLERY

e CINEMA & FILM

e MULTIMEDIA & AUDIOVISUAL ART

e THEATRE / DANCE

e OTHER ACTIVITIES

LEGAL STATUS

PUBLIC
PRIVATE NON-PROFIT

PRIVATE COMMERCIAL

OTHER
INCOME

0%

CATERING
SALES

Music Venue Trust venues are for 76% private com-
mercial venues, and 24% private non-profit venues,
Therefore they have different business models, but
comparing to other European regions, in the UK
also the non-profit venues have hardly any financial

76% support (subsidies) from the governments and ve-
nues rely almost completely on audience spendings
(tickets and catering sales).

OTHER
EXPENSES

o,
0% PROGRAMME
COSTS

TICKET
SALES
HOUSING

39% COSTS

: WORKERS
SUBSIDY : COSTS

0%

To learn more about these venues visit musicvenuetrust.com
and/or contact Music Venue Trust Survey coordinator Simon Bray, simon.bray@musicvenuetrust.com

Based on the data (year 2017) of 89 Music Venue Trust music venues, collected during 2018 and 2019, and extrapolated to data of
460 music venues part of Music Venue Trust and Live DMA in 201/
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http://musicvenuetrust.com/
http://musicvenuetrust.com
mailto:simon.bray%40musicvenuetrust.com?subject=
http://www.live-dma.eu/the-survey/

